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BRAND FOR ME?

mCompletely agree mRather agree mNeither agree, nor disagree = Rather disagree mCompletely disagree



AREAS FOR IMPROVEMENT

inspirational competitive
content offer
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OUR JOURNEY
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AUDIENCE 1: YOUNGSTERS
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AUDIENCE 2: GAMERS
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YOU'RE NOOB

WHEN YOU’RE
'HUNGRY,
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AUDIENCE 3: STUDENTS
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THANK YOU.




